
*Source: Bank of America Merrill Lynch 2017 Workplace Benefits Report.

2018 Workplace Benefits Report: Boston Research Technologies interviewed a national sample of 657 employees who 
participate in 401(k) plans from December 15, 2017 through December 27, 2017 and 667 employers who offer both a 401(k) plan 
and a program designed to help improve financial wellness from December 15, 2017 to January 3, 2018. To qualify for the survey, 
employees had to be current participants of a 401(k) plan and employers had to offer a 401(k) plan option. Neither was required to 
work with Bank of America Merrill Lynch. Bank of America Merrill Lynch was not identified as the sponsor of the study.

2017 Workplace Benefits Report: Boston Research Technologies conducted an online survey with a national sample of 1,242 
employees who responded between September 22 and October 7, 2016, on behalf of Bank of America Merrill Lynch. To qualify 
for the survey, employees had to be current participants in a 401(k) plan; the plan did not have to be provided by Bank of America 
Merrill Lynch. Bank of America Merrill Lynch was not identified as the sponsor of the study.

Bank of America Merrill Lynch is a marketing name for the Retirement Services business of Bank of America Corporation  
(“BofA Corp.”). Banking activities may be performed by wholly owned banking affiliates of BofA Corp., including Bank of America, 
N.A., Member FDIC. Brokerage services may be performed by wholly owned brokerage affiliates of BofA Corp., including Merrill 
Lynch, Pierce, Fenner & Smith Incorporated (“MLPF&S”), a registered broker-dealer and Member SIPC.
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RETIREMENT & BENEFIT PLAN SERVICES

2018 Workplace 
Benefits Report 

Bank of America Merrill Lynch is committed to understanding how employees think about 
their finances and how employers can help support their path to financial fitness. Each year we 
conduct a survey to understand the needs, desires and aspirations of both groups to help deliver 
comprehensive financial wellness programs in the workplace. 

For the 2018 Workplace Benefits Report we talked to both employees 
and employers and there was broad agreement that workplace financial 
wellness programs are effective.  

Employees have a blind spot when it comes to the impact healthcare has on their 
financial wellness

Employers are integral to helping employees improve their financial lives. As employers 
think about enhancing their financial wellness programs, they should consider:

91%
of employees who participate  
in a workplace financial 
wellness program say these 
resources have been effective

95%
of employers who offer them 
agree that their financial wellness 
program has been effective in 
reaching its company’s goals

Employers also say these programs drive tangible results, including:

And nearly 2 in 5 or 38% employees feel 
less than financially well 

Yet only 31% of employees participate  
in these programs

Employees agree on what would be most 
helpful in improving financial wellness 

And employees answer differently when 
asked about the most important thing to 
improving their financial wellness

And women are more likely to say they 
are doing less than financially well

Percentage of younger employees who say 
they are doing less than financially well

Greater employee 
satisfaction and  

lower stress levels

Improvement in 
employee productivity

Lower employee 
turnover

Potentially lower 
healthcare costs for 

the company

say they are less  
than financially well

say they are less  
than financially well

31% 2 in 5

7% 53%
of employees  
identified healthcare  
as an important  
building block of  
financial wellness 

Only

of employees have 
skipped or postponed 
a health-related 
purchase to save money

86%*
of employees say  
they are very or somewhat 
likely to participate in an 
employer-offered financial 
wellness program, if offered

resource in 
improving 
financial wellness

#1

1 2 3
Drive engagement & 

participation by increasing 
awareness of program 

resources and motivating 
employees to take action 

Address a range of needs 
by offering resources that 

address a breadth  
of topics and through 

multiple channels  

Offer personalized guidance 
by providing access to financial 

professionals on an ongoing 
basis and a way to create 
personalized action plans 

To see all the findings from this year’s study and get more actionable ideas 
on enhancing your company’s financial wellness program, download the 
full 2018 Workplace Benefits Report at baml.com/benefitsreport or talk to 
your Merrill Lynch financial advisor.

44%
   Under 40 years of age

38%
   40 – 59 years of age

23%
   60+ years of age

29%47%

74%
of employers say they feel  
it is their responsibility to  
help employees

Employees are hungry for help from 
employer-offered financial  
wellness resources 

And, employers are focused on  
financial wellness

Some say help me focus on the next single 
thing to do

While others say tell me several  
things to do

*Source: Bank of America Merrill Lynch 2017 Workplace Benefits Report.

http://www.benefitplans.baml.com/publish/content/application/pdf/GWMOL/2018WorkplaceBenefitsReport_ARSRJR96.pdf
http://www.benefitplans.baml.com/publish/content/application/pdf/GWMOL/2018WorkplaceBenefitsReport_ARSRJR96.pdf
http://baml.com/benefitsreport

